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Marketing Cloud Product Alignment

Pardot » Marketing Cloud Account Engagement

Marketing Cloud Email Studio /> Marketing Cloud Engagement

Email, Messaging, and Journeys
CDP

Interaction Studio

Advertising Studio

Datorama
myTrailhead
Salesforce CMS

Social Studio
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NEW: Marketing Cloud Growth?!
NEW: Marketing Cloud Advanced?!?!1?1?

Marketing Cloud Customer Data Platform
Marketing Cloud Personalization
Marketing Cloud Advertising

Marketing Cloud Intelligence

Salesforce Sales Enablement

Digital Experiences

(retired)
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Existing Challenges to Marketing Cloud Customers &>
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See what SMB B2B marketing is like with
Einstein 1 and trusted CRM + Al + Data.




Marketing Cloud Account The NEW
Engagement Engagement Marketing Cloud

(formally SFMC/ ExaciTarget) (formerly Pardot) Growth + Advanced (Powered by Data Cloud)

Engagement

Personalization

*built on core (Einstein1)
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Advanced
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Intelligence

Marketing Al

*studios + builders
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A Harmonized System and brand NEW Application e

Increased Automation In-Context Experience
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Effective Collaboration Reduced Manual Effort




A Homegrown Solution

Data Cloud
Segmentation +
Personalization

Experience Cloud'/
Commerce Cloud
Lead Generation ®

Flow
Automation

Salesforce CMS
Content
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Increased Automation In-Context Experience
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Effective Collaboration Reduced Manual Effort

Permission Sets +

Public Groups User
Management

Lightning Buil!ers

Assets (LP + Email)

Analytics Studio +
Tableau
Reporting

Al AL AL..



source: salesforceben.com

Data Cloud ) Einstein 1 (Salesforce core platform)
Data

ingestion

harmonization Experience Cloud Sales Cloud
reconcilliation |
activation |
Service Cloud

Data Model Object t Contacts Campaigns Content

Core Platform Objects/Entities/Tabs

Calculated Identity
Insights Resolution

Segments

Salesforce CMS
|

Email Builder Form Builder |

Flow Automation

Einstein Generative Al

Analytics

salesforce




Data Cloud unlocks your data

Data Cloud
Connect any data o
fromm anywhere Harmonize
Salesforce apps .7 Prepare
& ransform
BYawh -
Data lakes & warehouses St s &
aws B s 3 “  metadata model '
Armaon Webh Microsoft  Seowflsne Googw
Sevev e AL e Coud
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Data Cloud
for Marketing
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Repeater Use Case - V1

Errors and Warnings

rrors (0)

w have 0 error.

o Screen Flow
|
1
Repeat Contact Screen
I::' creen
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Assignment 1

Assignment

After Last

Create Contacts

-
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u Create Records
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Lenoxsoft Live! Panel Invite | Edit | Dolote

Get Started Let's build your campaign.

Where do you want to start?
© Details

Single Email with Einstein Single Email Template Message Template Series
Work with Einstein to draft a Start with a basic emall template Bulld a sequence of personalized
campagn beief, subject ine, and customize it 1o fit your emails in Flow Builder to keep
preheader, and body text, neods, peopie engaged.
¢. Seoloct Select Soloct |

Signup Form Template Blank Email Campaign

Generate leads with a sign-up Fill in your campaign details.

form that's hosted on a When you're ready, select an

customizable landing page. emall to send or create a new

one,

Select Select



ey Resolbons Profie Explorer

Campagn
Lenoxsoft Live! Panel Invite ~
Laat Moot ad Date

Flow St Lawt Moated By
Ruth Bolsser VIV2024, 0212 PM PSY

e Lenoxsoft Live! Panel Invite Flow ot ©
o Ensten created & Sraft segment ot tha Campaign. Revien, o, and Creale The togment

Audience
6 Ensiein drafted some body text for this message. Chck EGR 10 review &

We are excited 1o invite you o the Lenaxsoflt Live! panel event, where you can
gain valuable insights from Industry experts, network with like-minded
peolessionats, and dicover how Lenoxsofl can halp transfonm your business.
This exclusive event is designed for business professionals like you —
executives, managers, and decision-makers - who are interested in staying up-
to-date with the latest trends and innovations in the industry. Join us for an
engaging and informative session where experts will share their knowledge,

) Lenoaseft Live! Panel invite Emad 4
* Commumication Subscroton

ot

* From
Ruth Bolster <rbolstersumal A8 @salesfonce com> . Select 3 commumicat

S0t 8 schedule 10 your Campagn, o send i now # it's reedy to Qo
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Segmenrty ettty Resodytionn Profie Explocer Contere

Arglytics

Coment

Content Koy Cortert Type Prmacy Laoguage Loces

MCWE JSFOSTONDYNALYLELEQEMO SMS Message Englsh

Content Usage Indo Publication Activity

Reminder; Lenoxsoft Live!

NO workflows svalable. Go 1o Setup 10 activate o crodle one Mow in
Flow Orchestrator
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Lead

Dwain Watts

Title Compary Prore

Activity Details Chatter

Lead Ownar

’3 Dwan Watts
Name

Drevain Waatts
Company

MCU

Tithe

v Address information

Addrewm

v Additional Information

No. of Empleyees

Arros' Brverue

MCU (404) B62-6547

Emad

Owstts eprospecti@salesiorce com

Contacted Nurtunng

Lead Stetun

Iy Now
f*one

’ [404) 662.8547
{mad

’ dwattsepiospect i Psalos!
Ratng
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Lead Sowrte
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coring *+-Reporting
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Profie [aplorer Fows
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+ Follow Cotrvernt

Converted

Contact Point Subscription

SwatissprospectiPes Markoting

Calculated Insights

Marketing Engagement Score
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o 2 Flow Builder B File Name - Version4 Vv

? Help Vv

i Select Elements (D c O} Last modified # time ago @ Debug Activate Save As

e Split Path Experiment X

Segrent Yoggered How > Split Path Experiment Custom Label Details

Start
I
I My Split Path About Split Path Experiment
Split Path Experiment A small blurb about what this element does. In future releases, more configuration options will be present
/—_ —\ in this section
90% Path 1 10% Path 2

' Paths

The audience is randomized and distributed according to each path'’s split percentage.
Sale Email: Variant 1

Send Email Message

Sale Email: Variant 2
Send Email Message :
Path Order © -+ Path Details

* Path Label
Path 1 90%

]
| |
& E
[ | $
Wait for 2 days Wait for 3 days - Path 1
Wait by duration ® Wait by duration
Path 2 10% Show more
| |
I I
| |

Configure Path Split Percentage
Sale Follow Up

Send Email Message

Sale Follow Up

Send Email Message Choose the percent distribution of your selected audience for this

path. All paths, together, must total to 100%.
@ 8% O
salesforce
al» @ Y




Segment-Triggered Flow
Start

Palonia Demo SMS
Send SMS Message

Mo

Wait until response
Wait Until Event

+1 connectio

8o

Resume_Path_for_Wa...

Responded Yes?
Decision

Bo
Yes No

Forward to scheduling bot

Forward conversation to Bot or A need help
Mo Send SMS Message
T n 0
End
Wait until response -

No worries. Message back if you

Timeout_Path_for_Wa...

No worri
anytime

Send SM!

Bo

Something else?

End

Let me connect you to someone
Send SMS Message

Mo

Forward to Agent
Forward conversation to Bot or A.

Mo

o Forward to Bot/Agent

Properties Analytics

o You're in read-only mode. To make changes to this
flow, click Edit in the toolbar.

salesforce




% Flow Builder SignatureFlex Promotion

Select Elements ‘ ‘) O (- @ Version 1: Last modified a few seconds ago @ Debug Activate

Decision X

Conversion Path (Conversion_Path)
Audience-Driven J¢

Start
Description
I 1 t tl
®
Decision
Paths
The journey takes the first path—in the order listed-whose entry conditions are met. When no entry conditions are met, the journey takes the default path.
st Engaged & On Target Default
| Path Order © 4 Path Details
7\ 7\
(i,/ ) * Path Label * Path APl Name
Path 1
‘ Most Engaged & On Target Most_Engaged_ & _On_Target
7\ Default Path Take Action When
+)
‘ All Conditions Are Met (AND) v
Email Label
Send Email Message Resource Operator Value
‘ # .. > Open Likelihood X Is Equal To v Most Likely v ‘ o
Y Resource Operator Value
End AND ‘ % .. > ..gement Frequency.. X Is Equal To v On Target v ’ o
<+ Add Conditior salesforce




« Ema January 2023 Sale

ﬂ . m 2 Dest - Preview ¥ Save Publish
4+  Components * Subject Line € Section
Introducing new Season Product Line ! 4
= Searct Preheader Dynamic Content Variations
Get into the vibe this season with the new Fall Collection. Shoes, and more. v Editing
v Basic Hiking I v | @
B Paragraph Settings  Style  Rules

trail

outfitters

(A northern

a List
L
B Button

Targeting Rule Edit

Show component

when "All conditions are met"
City equals New York

AND

v Media Loyalty Status equals Silver OR
Loyalty Status equals Gold
a Image
v Layout

Fall Wilderness Sale! Everything 40% off.

We believe in connecting people with the great outdoors. Our premium outdoor gear is

here to help you embark on unforgettable wilderness experiences.

salesforce
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Marketing Cloud
Discussion

Experiences? Impressions? Doubts? Opportunities? Fears?

from: NYC Marketer
Trailblazer Community






Tell us your Pardot analysis, treatment and cures to your marketing automation issues.



